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The Aldi Christmas spot is quite depressing, but it is one of the most important campaigns this year before Christmas

Parent-child dramas were the motive for two Christmas adverts from major grocers
this year. There has been a lot of discussion about Penny's elaborately produced film
in recent weeks, and Aldi's holiday spot has a similarly emotional notch. Edeka, on

the other hand, devoted itself to the hot topic of climate change in Pixar style. But

there were also more lively and classic Christmas campaigns. The We
Communications Brand Monitor, which was collected exclusively for HORIZONT

Online, shows which are the most relevant in Germany. So much can be revealed:
The top 7 all come from the food and drugstore segment.
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Penny and Edeka have already made a name for themselves in the past
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MOST READ with online access figures in the double-digit million range. Nevertheless,

with highly emotional Christmas spots, for example with a cartoon on the

subject of charity and the now legendary spot #Heimkommen . This year,

in addition to the two retail chains mentioned, Aldi was also able to shine

none of these three brands emerged as the winners from this year's Brand
15§ JVM/HANGANG Monitor evaluation.
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various communication channels and also playing out its campaign idea
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screen - what counts above all is the embedding of the message in

EX PICTURE BOSS The retailers examined in 2021 are Aldi. DM. Doualas. Fdeka. Kaufland.



